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born April 14, 1978 in Dresden,
GDR (former East Germany)

59. POS Max Zimmering, 
Elementary school Dresden, GDR

Fanny-Leicht-Gymnasium (FLG)/
High School Stuttgart, Germany

Social Working team
teaching French, 
English, Silkpainting

(FLG) Symphony Orchestra
transverse flute

PH Freiburg Orchestra
transverse flute

04/1996 internship K. Weishaupt,
Advertising-Photography Stuttgart

A-Level, intensive 
course: Art, French

10/1998-04/1999 Ecole 
Supérieure des Arts 
Décoratifs de Strasbourg/
Academy of Fine Arts, France
Design-sciences, drawing

3 terms temporary studies PH Freiburg/
College of Education, focus: Art, French

01/2003-08/2006 HAWK Hildesheim, 
Art Center College of Design, Germany
focus: CI-CD, Packaging

Examination 
Design in Japan

Examination 
LUV - Bath essence  

Examination Free conversion 
of the poem: Stages by H. Hesse

Glass-Design Project

08/2006 graduation project: v’air Airline-concept
degree: graduate Designer

11/1998-05/1999 internship 
GTG Advertising-Agency
Strasbourg, France

03-04/2000 internship 
Schleiner + Partner
Freiburg, Germany

07-09/2003 internship 
kdh+p Cologne, Germany

10/2005-01/2006 internship 
Lothar Böhm-Packaging-Design
Hamburg, Germany

CV
1978–

10/2006 – Designer at
FutureBrand Tokyo 
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MAC
Skills

Dreamweaver Flash

Powerpoint MS-Office

QuarkXPress InDesign

Photoshop
Illustrator

Freehand

Mac
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packaging



                       Attractive package for color slide films, using 

the swoosh to express the brand’s vitality as well as the speed. 

Defining the color-system for better visual distinction 

supported by the differentiation of the various types of color 

slide films.

                   All the diversity captured in one film-package, in 

a light, refreshing way. The customer will be thinking of his 

next journey, imagining holiday, beach, water, snow, sun...

the response: the results:

dm – Paradies

                         As Paradies (engl.: paradise) is a trademark 

of dm – a big drugstore-company in Germany, the objective 

of the project was to revitalize the company’s logo and its 

packaging-range for color slide films. 

the chal lenge:



                       Creation of a simple and clean-looking label-

design while using the green color to refresh the existing 

brand and also enhancing to make it look natural.

                   Stylized appearance of the product, which makes 

people to buy the product, to hold and to touch it..

the response: the results:

Florena – Bodymi lk 

                         Beiersdorf became a 100% owner in 2002. 

As part of re-branding one of the most prestigious cosmetic-

companies in East-Germany the whole product-range of Florena 

had to be redesigned.

the chal lenge:



logo



ORIENTAL HOTEL
TOKYO BAY

                       Having started first with different concepts, 

Tree became the final concept for the new Corporate Design of 

the hotel. For the color-system warm and Provence-like colours 

were chosen.

                   Transporting the right image (bay-feeling, 

natural and relaxing atmosphere likewise), the logo has a 

high brand recognition amongst its competitors.

the response: the results:

Oriental Hotel  Tokyo Bay 

the chal lenge:                         Creating a new identity for the Oriental 

Hotel in Shin-Urayasu/Tokyo, refreshing the look and 

repositioning the hotel in the higher middle class. 



                       Visualizing the brands vital image, their 

passion in teaching employees, providing up-to-date-

information regarding care and support. Keeping the brands 

blue-colour – symbolizes trust and cleanliness.

                   Innovative logo with an appealing character, 

suggesting a smiling face, three combined businesses, a 

connection in between, heartbeat, ...

the response: the results:

Nichii

                         Nichii wanted to create a better synergy 

among its three different businesses (medical support, health 

care and care support).

the chal lenge:



editorial



                       Entering Oriental Hotel Tokyo Bay and the 

world of its visual language – each chapter is separated by a 

shorter sized page which symbolizes the opening of a door, 

discovering what’s behind...

                   Easy understandable guide, appealing and 

informative to get an overview. The Brand Book was accepted 

wholeheartedly by the staff.

the results:

Oriental Hotel  Tokyo Bay – Brand Book

the chal lenge:                         Creation of the new Brand-Book for the 

Oriental Hotel Tokyo Bay. The Brand-Book is intended to be for 

Oriental Hotel’s co-workers for better understanding of their 

new Corporate-Design.

Welcome
Color: ブランドカラーは、オリエンタルホテル東京ベイのイ

メージを印象づける大切な要素です。オリエンタルホテル東

京ベイという企業を象徴するカラーとして、ウォームグレイ

を基本色としてセカンダリーカラーにブラックを設定してい

ます。

Brand-Element: グラフィックエレメント（破線枠内）は、

基本的にオリエンタルホテル東京ベイ・ロゴタイプの補足的

デザイン要素として使用します。オリエンタルホテル東京ベ

イ・ブランドのビジュアルアイデンティティ効果を強め、独

自性を高めるために用います。




